Chapter - 3

MASSMEDIA AND SOCIO- ECONOMIC DEVELOPMENT

This chapter tries to find out whether there exety relation between
mass media exposure and socio-economic developaiethie rural people, if
exist, to find out the nature and extent of thatiehship between mass media
exposure and socio- economic development on acamunértain background
variables, namely age, educational attainment, nnezomain occupation and

residence in areas with different social overheads.



3.1 Socio Economic Status of the Respondents

Table 3.1
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Socio- economic status of the respondents of Purgjzion village

Occupation Annual Income (in Rs.)
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llliterate 0 0 0 0 0 0 0 0
Under Primary 0 6 6 6 0 0 0 6
30 Up to High School 6 22 | 28 10 8 2 8 28
Up to Higher Secondary 2 4 6 0 2 2 2 6
Total 8 32 | 40 16 10 | 4 10 | 40
llliterate 0 2 2 2 0 0 0 2
Primary 0 11 | 11 9 2 0 0 11
31-40 Up to High School 2 58 | 60 | 38 | 14 | 6 2 |60
Up to Higher Secondary 0 14 | 14 8 6 0 0 14
Total 2 85 | 87 | 57 | 22 6 2 87
llliterate 0 6 6 4 2 0 0 6
Primary 0 12 | 12 6 2 4 0 12
41 -50 Up to High School 8 48 | 56 | 16 | 24 | 8 8 |56
Up to Higher Secondary 3 11 | 14 0 10 4 0 14
Total 11 77 | 88 | 26 | 38 | 16 8 88
Ab5%"e llliterate 0 6 | 6| 2 0| 2] 2|6
Primary 0 29 | 29 23 4 0 2 29
Up to High School 6 28 | 34 16 6 10 2 34
Up to Higher Secondary 7 9 16 0 8 6 2 16
Total 13 72 | 85 | 41 18 | 18 8 85
Total 34 266 | 300| 140 | 88 | 44 | 28 |300

Table 3.1 shows that in Pungdongbam village 3406800 respondents

are white-collar employees with 11.3 per cent ab@l &e agriculturists with 88.7

per cent. This indicates the occupation of theag#l is mainly on agriculture and

their source of income depends on it.

Occupation and income depends on each other aral/érage rate of the

income of the respondents is low as their annuadnre is below Rs 30000-

50000.
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Table 3.2
Distribution of Persons by Age, Sex and Educatiéitinment

Pungdogbam village

Educational Qualification

llliterate Primary Up to High Up to Higher Total
0 School Secondary
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Under30| O (0| O | 4 | 2 6 24 | 4| 28 4 2 6 | 32| 8 | 40
31-40 | O |2 2 | 7 | 4| 11| 40 |20| 60 | 10 4 14 | 57 | 30| 87

4150 | 4 |2| 6 | 8 | 4| 12| 44 (12| 56 | 12 2 14 | 68| 20| 88

Above 50| 4 |2 6 | 11|18 | 29 | 28 | 6| 34 | 14 2 16 | 57| 28| 85

Total 8 6|14 | 30| 28| 58 | 136 42| 178 | 40 10 | 50 |214| 86 | 300

Percentagq 2.7 |2 | 4.7| 10 | 9.3| 19.3| 45.3| 14| 59.3| 13.33| 3.33| 16.7 100

It is seen in the table 3.2 that, 4.7 per certeiltite, 19.3 per cent primary
educated, 59.3 per cent high school educated afdhigher secondary educated
respondents recorded in the sample of the surveygriiduate and post graduate

respondents found in the sample of survey, soaekeduded from the table.



Table No. 3.3

Socio-economic status of the respondents Keirap Khullen Haotak Villege
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Graduate

Post Graduate

Total

Age Educational Qualification Occupation of Respondent Annual Income(in Rs.)
(in Years) Government Self Total Below Rs.30000 to| Rs.50000to]  Above Total
Employee Employee Rs.30000 Rs.50000 Rs.100000| Rs.100000
llliterate 0 0 0 0 0 0 0 0
Primary 0 3 3 0 3 0 0 3
Up to High School 0 0 0 0 0 0 0 0
Under 30 Up to Higher Secondary 3 2 5 0 2 3 0 5
Graduate 3 3 6 0 0 3 3 6
Total 6 8 14 0 5 6 3 14
llliterate 0 0 0 0 0 0 0 0
Primary 0 3 3 0 0 3 0 3
31 - 40 Up to H?gh School 2 11 13 0 6 7 0 13
Up to Higher Secondary 2 3 5 3 0 0 2 5
Graduate 0 3 3 0 0 0 3 3
Total 4 20 24 3 6 10 5 24
llliterate 0 0 0 0 0 0 0 0
Primary 3 17 20 5 6 9 0 20
41 -50 Up to H!gh School 2 7 9 0 7 2 0 9
Up to Higher Secondary 0 2 2 0 0 2 0 2
Post Graduate 2 2 4 0 0 0 4 4
Total 7 28 35 5 13 13 4 35
llliterate 0 8 8 3 0 5 0 8
Primary 2 9 11 3 2 4 2 11
Up to High School 0 0 0 0 0 0 0 0
Above 50 |Up to Higher Secondary 0 0 0 0 0 0 0 0
3 2 5 0 2 0 3 5
3 0 3 0 0 0 3 3
8 19 27 6 4 9 8 27
25 75 28 38

Total

100

'—\
N

N
o

100




Table: 3.4

Distribution of Persons by Age, Sex and Educatiéiinment
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Keirap Khullen Haotak Village

Sex

Male

Female

Total

Educational Qualification

Educational Qualification

Educational Qualification

14

24

35

27

Age > — S > - >
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Under 30 3 0 0 3 0 6 0 0 5 3 3 0 ) 6 0
31-40 3 7 3 3 0 14 0 6 2 (0 3 18 ) 3 0
41 -50 15 9 0 0 4 28 5 0 2 (0 20 9 D 0 4
Above 50 7 0 0 5 3 23 4 0 0 (0 n @ D 5 3
Total/Percen
8 28 16 3 11 7 73 9 6 9 3 K1 2P 12 14 7
tage

100
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Table 3.3 revealed the socio —economic status afagekulen Haotak
village, 25 out of 100 respondents are White- codanployee and 75 are
agriculturists.

It is seen in the table 3.4 that, 8.0 per ceritiitite, 37. O per cent primary
educated, 22.0 per cent high school educated, g&.(cent higher secondary
educated, 14.0 per cent graduate and 7.0 post ajemdespondents recorded in

the sample of the survey at Keirap Khullen Haotdlaye.

Table 3.5

Distribution of Households by Annual Income (in RS.ype of Houses
and Sources of Drinking Water
Pungdongbam village

Annual Type of House
Income Kacha Pucca Total
(in Rs.) Sources of Sources of Sources of drinking
drinking water drinking water water
é _g = & _g o é _ =
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Below
30000 42 48| 44| 134 0 4 | 2|6 42 52 | 46 | 140
30000 to
50000 10 |36|26]| 72 0 10| 6 | 16 10 46 | 32 | 88
50000 to
100000 0 16| 12| 28 0 10| 6 | 16 0 26 | 18 | 44
Above
100000 2 8| 8| 18 2 6| 2|10 4 14 | 10 | 28
Total 54 |00 252| 2 |30|16/48| 56 |138|106|300
Percentag 18 |36/30| 84 | 0.7 |10|5.3| 16 18.7 46 | 35.3| 100

Table 3.5 shows that in Pungdongbam village, 84€d pent of

respondents are residing in kacha house and 16depein pucca house.
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18.7 per cent respondents are using only pondraetrevell and tube-well
as their source of drinking water. 46.0 per ceatusming only tape water and 35.3
per cent are using tape water and pond, strearhaneltube well as their source
of drinking water.

Respondents who reside in kacha house as wellhamtmme group have
more number of using pond, stream, well and tubk-age source of drinking
water.

Table 3.6

Distribution of Households by Annual Income, Typé Kouses and

Sources of Drinking Water

Keirap Khullen Haotak village

Type of House
Kacha Total
Annual _ Sources of drinking| Total | Sources of drinking | Total
Income(in Rs.) water water
Pond, Stream, Well Pond, Stream, Well
and Tube-Well and Tube-Well

Below 30000 14 14 14 14
30000 to 50000 28 28 28 28
50000 to 10000( 38 38 38 38
Above 100000 20 20 20 20
Total/Percentage 100 100 100 100

Table 3.6 shows that in Keirap Khullen Haotak g#éathere is no single
respondent residing in the pucca house and thercem®f drinking water is from
pond, stream, well and tube-well. There is no ayeament of tape water in the

village.
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Table 3.7
Distribution of Households by Annual Income (in Rd-uel used for
Preparation of Food and Type of House

Pungdongbam village

Annual Fuel of preparation of food Total
Income LPG Chullah(Firewood)
(inRs.) Type of House Type of House Type of House
Kacha| Puccq Total | Kacha | Puccag Total | Kacha| Pucca| Total

Below 30000 | 36 4 40 98 2 100 | 134 6 140
30000 to

42 14 56 30 2 32 72 16 88
50000
50000 to

12 16 28 16 0 16 28 16 44
100000
Above 10000¢ 12 10 22 6 0 6 18 10 28
Total 102 44 | 146 | 150 4 154 | 252 48 300
Percentage 34 14.7 | 48.7| 50 1.3 | 51.3 100

Table 3.7 show the type of fuel used for prepamaid food for the
respondents households. 48.7 per cent respondaumgstiolds uses LPG and 51.3
per cent uses chullah for preparing food.

Respondents living in pucca house with higher l@fehcome group use

only LPG for preparing food.



Table 3.8
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Distribution of Households by Annual Income (in Rd-uel used for

Preparation of Food and Type of House

Keirap Khullen Haotak village

Annual Income Fuel of preparation of food Total
(in Rs.)
LPG Chullah(Firewood

Type of House Type of House Type of House

Kacha | Total Kacha | Total Kacha | Total
Below 30000 0 0 14 14 14 14
30000 to 50000 3 3 25 25 28 28
50000 to 100000 0 0 38 38 38 38
Above 100000 0 0 20 20 20 20
Total/Percentage 3 3 97 97 100 100

It is seen that in the table 3.8, only 3.0 per aénespondents households

uses LPG for preparing food. 97.0 per cent resparglbouseholds uses chullah,

this might be due to transport and communicatiatesy.

Table 3.9

Distribution of Households by Annual Income (in R3ype of House and Toilet

facility Pungdongbam village

Annual Type of House
Income Kacha Pucca Total

Toilet facility | Total Toilet facility Total Toilet facility Total
(inRs.) Sanitary Non- Sanitary]Non-sanitary Sanitary|Non-sanitar)

toilet | sanitary toilet toilet toilet toilet

toilet

Below 14
30000 64 70 | 134 6 0 6 70 70 0
30000 to
50000 54 18 | 72 12 4 16 66 22 88
50000 to
100000 14 14 | 28 16 0 16 30 14 44
Above
100000 12 6 18 10 0 10 22 6 28
Total 144 108 | 252 44 4 48 188 112 %0
Percentage 48 36 84 14.7 1.3 16 62.7 37.3 100
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Table 3.9 shows that, 62.7 per cent respondentsehalds having
sanitary toilet and 37.3 per cent respondents lmlde having non-sanitary
toilet system. This indicates the respondents a@ e of sanitary system. But
due to constrain of income certain percentage gpardents could not afford
sanitary toilet system.

Table 3.10

Distribution of Households by Annual Income (in RS ype of House

and Toilet facility

Keirap Khullen Haotak village

Annual Income(in Rs. Type of House
Kacha Total
Toilet facility| Total |Toilet facility| Total
Sanitary Sanitary
toilet toilet

Below 30000 14 14 14 14
30000 to 50000 28 28 28 28
50000 to 100000 38 38 38 38
Above 100000 20 20 20 20
Total/Percentage 100 100 100 100

It is seen in table 3.10 that, cent percent ofardpnts households having

sanitary toilet system. It signifies the area ighty aware of sanitary system.



Table: 3.11
Distribution of Households by Annual Income (in Rdlonthly Saving (in Rs.) and Medical Treatment
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Pungdongbam village

Monthly saving (in Rs.) Total
ota
Nil Rs.500 to Rs.1000 Rs.1000 to Rs.5000 Rs.5000st20000 Above Rs.10000
Annual Medical treatment Medical treatment Medical treattne Medical treatment Medical treatment Medical timeent
Income T 5 je) T je) T je) T je) T je)
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s} i) o i) o e <] e S e o
= e g | @ | F 5 g | @ | F 5 g e s g e 5 g e
(] (] = o = o = (] = o =
Q Q o O] o O] o ) o [G] o
Below
30000 18 2 20 60 2 40 102 6 2 10 18 0 0 q [t 0 D 0 84 4 52 140
30000to) 4 o | o 4 o| 14| 18 10 4| 46| 60 0 0 1 ) 0 b o 14 4 0 7 88
50000
50000 to 1
100000 0 0 0 2 0 4 6 4 2 10 16 2 2 8 14 4 6 10 8 B 8 44
Above
D D
100000 0 0 0 0 0 0 0 6 2 2 10 2 0 2 4 0 12 14 10 P 16 28
Total 18 2 20 66 2 58 126 26 1( 64 104 4 2 20 P6 P 4 18 24 116 18 166 304
Percentage 6 0.7 6.7 22 0.7 19.3 42 8.7 3.8 22(7 34.7 1.8 0.76.7 8.7 0.7 1.3 6 8 38.7 6 55.8 100

Table 3.11 shows the distribution of annual incomenthly savings and medical treatment of the nedpot’s households.

6.0 per cent of respondents have no monthly saviige low income groups are more preferred to gawent hospitals for

medical treatment.

38.7 per cent respondent’s households have prdfery government hospitals and centres, 6.0 parlt@ve preferred only

private clinic and 55.3 per cent having both gowsent and private centres for medical treatment.



Table 3.12
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Distribution of Households by Annual Income (in R&onthly Saving

(in Rs.) and Medical Treatment

Keirap Khullen Haotak village

Monthly saving Total
Annual Rs.500 to Rs.1000 Rs.1000to | Rs.5000to | Above
Income Rs.5000 Rs.10000 | Rs.10000
(nRs.) Medical treatment| Medical Medical Medical Medical treatment
treatment treatment | treatment
c c c
gc_u ) ) 2w gc_u )
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Below
30000 11| 0|3 |14/0(0|0|0]|0]|O0 0 0| 11 0 3|14
30000 to
50000 2 3114|191 0| 9|9]0]0]|O0 0 0 2 3 | 23|28
50000 to
100000 0 0|2|2)|0|3|3|2)|4]|6 0 0 2 0o |36| 38
Above
100000 0 0|0|0|3|2|5]3]10|13| 2 2 3 3 |14 20
rotal 13 | 3 (19|35| 3 (41(44| 5 |14|19| 2 2| 18 6 | 76100
Percentag

Table 3.12 shows

that, 18 per cent respondent’ssdimids have

preferred government hospitals and centres, 6. @ar preferred private clinic

and 76 per cent preferred both government and teritkaspitals for medical

treatment.

Every categories of respondents households have pmference to

private clinic for medical treatment.
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3.2 Mass Media and Socio-Economic Development

There is relationship between mass media exposutesacio-economic
development and those people who have higher medmraxposure have higher
socio-economic status and vice-versa.

The background variables namely, age, educatiaypgation, income are

taken of the analysis.

3.2.1 Age Exposureto Mass Media
There is significant relationship between age aadsimedia exposure.
The age of the people is assumed to be associathadtive extent of

exposure Age and exposure to the print (Newspagepariodicals)

Table 3.13
Age and Exposure to the Print (Newspaper)

Pungdongbam village

Age (in Years) Exposure to the Newspape Total
Yes No

Under 30 22 18 40

31-40 60 27 87

41 -50 68 20 88

Above 50 46 39 85

Total 196 104 300

Chi-square value = 12.652 with p-value = 0.005

The test is significant.
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Table 3.14
Age and Exposure to the Print (Newspaper)

Keirap Khullen Haotak village

Age( in years) Exposure to the Newspapers Total
Yes No

Under 30 9 5 14

31-40 8 16 24

41 -50 8 27 35

Above 50 8 19 27

Total 33 67 100

Chi-square value = 7.966 with p-value = 0.047

The test is significant

From the above table 3.13 and table 3.14 and \@fitiee test statistic, it
is seen that chi-square value are 12.652 with pev@l.005 and 7.966 with p-
value 0.047. This indicates that the test is sigaift, i.e. there is a significant
relation between Age of the respondents and Nevespagading habit. The
younger age groups are highly exposed to the ngespasince the youngsters

are generally more educated. Thus, the hypothesisdepted.



128

Table 3.15
Age and Exposure to the Print (Periodicals)

Pungdongbam village

Age (in Years) No. of Periodical Read regularly Total
(Monthly)
Nil One More than One
Under 30 32 2 6 40
31-40 55 12 20 87
41 -50 62 4 22 88
Above 50 55 2 28 85
Total 204 20 76 300

Chi-square value = 14.935 with p-value = 0.021

The test is significant.
Table 3.16
Age and Exposure to the Print (Periodicals)

Keirap Khullen Haotak village

Age (in Years) | No. of Periodical read regularly (Monthly Total
Nil One More than One

Under 30 5 6 3 14

31-40 19 0 5 24

41 -50 29 0 35

Above 50 24 3 0 27

Total 77 15 8 100

Chi-square value = 28.044 with p-value = 0.000
The test is highly significant.

It is seen that in table 3.15 and 3.16 that, thesgbare value signify the
test is significant. The lower age group has mexposed to the periodicals.

Since the lower age group are more educated antidiabading periodicals.



Age and Exposure to the Radio

Age and Exposure to the Radio

Table 3.17
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Pungdongbam village

Age (in Exposure to the Radio Total
Years) Yes No
Under 30 36 4 40
31-40 76 11 87
41 -50 74 14 88
Above 50 60 25 85
Total 246 54 300

Chi-square value = 11.186 with p-value = 0.011

The test is significant.

Age and Exposure to the Radio

Table 3.18

Keirap Khullen Haotak village

Age (in Years) Exposure to the Radio Total
Yes No

Under 30 Years 6 8 14

31 -40 Years 6 18 24

41 -50 17 18 35

Above 50 11 16 27

Total 40 60 100

Chi-square value = 3.375 with p-value = 0.337

The test is not significant.

Data relating to the age and exposure of the refgan to the radio is

shown in the Table 3.18. It indicates that therends significant association

between the variables. The chi-square test confinesissociation.

Age has no influence on the exposure to the ra&tliery categories of age

group have access to this medium. Thus, the hypistigerejected.
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Age and Exposure to Television
Table 3.19
Age and exposure to the Television
Pungdongbam village

Age (in Years) Exposure to the Television Total
Yes No

Under 30 40 0 40

31-40 83 4 87

41 -50 86 2 88

Above 50 74 11 85

Total 283 17 300

Chi-square value = 12.9 with p-value = 0.005

The test is highly significant.
Table 3.20
Age and exposure to Television
Keirap Khullen Haotak village

Age (in years) Exposure to the Television Total
Yes No

Under 30 14 0 14

31-40 21 3 24

41 -50 25 10 35

Above 50 25 2 27

Total 85 15 100

Chi-square value = 8.865 with p-value = 0.031
The test is significant.

Table 3.19 and 3.20 reflects the association exjdtietween the age and
exposure to the television. The chi-square tesfirros the relationship.

Exposure to the television is higher for the lowge group. The upper
age group is contributed by people who are morteriites and their attitude
towards the medium itself. Since illiteracy is rntbe main factor for lesser
exposure to this medium, as there are regionalitgbe channel everywhere.

Thus, the hypothesis is accepted.
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Age and Exposure to Cinema

Table 3.21
Age and Exposure to Cinema
Pungdongbam village
Age (in Years) Exposure to Cinema Total
Yes No
Under 30 40 0 40
31-40 83 0 83
41 -50 88 4 92
Above 50 76 9 85
Total 287 13 300

Chi-square value = 13.834 with p-value = 0.003

The test is significant.

Table 3.22
Age and Exposure to Cinema
Keirap Khullen Haotak village
Age (in years) Exposure to Cinema Total
Yes No
Under 30 Years 14 0 14
31 - 40 Years 21 3 24
41 -50 27 8 35
Above 50 22 5 27
Total 84 16 100

Chi-square value = 4.237 with p-value = 0.037
The test is significant.

Table 3.21 and table 3.22, reflects the associaiasting between age
and exposure to the cinema. The chi-square tedirmenthe relationship. Here
the lower age group having greater exposure tdilthehan the upper age group.
Cinema is primarily considered as a medium for eat@ment. As people
became older the pursuit for enjoyment of life wgkt reduced. Hence, the

hypothesis is accepted.
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Age and Exposure to the I nternet
Table 3.23

Age and Exposure to the Internet

Pungdongbam village

Age (in Years) Exposure to the Internet Total
Yes No

Under 30 16 24 40

31-40 22 65 87

41 -50 8 80 88

Above 50 4 81 85

Total 50 250 300

Chi-square value = 32.727 with p-value = 0.000

The test is highly significant.
Table 3.24
Age and Exposure to the Internet

Keirap Khullen Haotak village

Age (in Years) Exposure to the Internet Total
Yes No

Under 30 6 8 14

31-40 3 21 24

41 -50 0 35 35

Above 50 0 27 27

Total 9 91 100

Chi-square value = 26.086 with p-value = 0.000
The test is highly significant.

Table 3.23 and table 3.24 gives the data relatmgxposure of the
respondents to the internet and their age. Theaqimare test applied to the data
shows that the two variables are strongly assatiate

Lower age groups are highly exposed to the medsimae the youngsters
are generally more educated and their generatiatthsthe internet.

Thus, the hypothesis is accepted.



Age and Exposure to the Traditional Media

Table 3.25

Age and Exposure to the Traditional Media
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Pungdongbam village

Age (in Exposure to the Traditional Media Total
Years) Talks and | Festivals  Lila, Lila, Drama| All
Discussion Drama | and Festivalg

Under 30 0 20 2 16 40
31-40 4 37 0 44 87
41 -50 0 10 2 76 88
Above 50 2 27 4 52 85
Total 6 94 8 188 | 300

Chi-square value = 49.368 with p-value = 0.000

The test is highly significant.

Table 3.26

Age and Exposure to the Traditional Media

Keirap Khullen Haotak village

Age Exposure to Traditional Media Total
(in Years) Talks and Festivals Lila, Drama and
Discussion Festivals

Under 30 0 5 9 14
31-40 10 14 0 24
41 -50 26 9 0 35
Above 50 15 12 0 27
Total 51 40 9 100

Chi-square value = 70.667 with p-value = 0.000

The test is highly significant.
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It is seen in table 3.25 and table 3.26 that, agkexposure to traditional
media is highly associated. Chi-square test indgcathe test is highly
significantly.

People cannot expose themselves to the traditiomlia according to
their own convenience as they have to adapt tditmeg. The lower age group
people will be busy with their vocations. It doex mdicate that younger people
are not exposed to this medium totally, even threyparticipating in festivals.

With increase in age exposure to traditional meslaso higher.

3.2.2 Education and Exposureto Mass Media
Education is also one of the primary agencies whitdke up the
behaviour patterns of the people.

There is relationship between educational attainnzem mass media
exposure.

Education and Exposure to the Print Media (Newspaper and Periodicals)

Table 3.27

Education and Extent of Exposure to Newspaper

Pungdongbam village

Educational Attainment | Exposure to Newspapers Total
Yes No

llliterate 0 14 14

Primary 14 44 58

Up to High School 134 44 178

Up to Higher Secondary 48 2 50

Total 196 104 300

Chi-square value = 98.382 with p-value = 0.000
The test is highly significant
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Table 3.28
Education and Extent Exposure to Newspaper

Keirap Khullen Haotak village

Educational Attainment Exposure to Newspapers | Total
Yes No
llliterate 0 8 8
Primary 0 37 37
Up to High School 5 17 22
Up to Higher Secondary 7 5 12
Graduate 14 0 14
Post Graduate 7 0 7
Total 33 67 100

Chi-square value = 69.334 with p-value = 0.000
The test is highly significant

Table 3.27 and table 3.28 gives the data relatmgxposure of the
respondents to the newspaper and their educaataahment.

Among the literates, exposure is at various levels.seen that the higher
the educational attainment, the greater will beetkyggosure to the newspaper. The
illiterates will be exposed to the print mediumyeoorly and their access to this
source of information through others who are lierarhe chi-square value
testifies the association between the variables.

Thus, the hypothesis is accepted.



Exposure to the Periodicals

Table 3.29

Education and Extent of Exposure to the Periodicals
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Pungdongbam village

Educational Attainment Exposure to the Periodicals Total
Nil One More than One
llliterate 14 0 0 14
Primary 54 2 2 58
Up to High School 118 18 42 178
Up to Higher Secondary 18 0 32 50
Total 204 20 76 300

Chi-square value = 67.66 with p-value = 0.000
The test is highly significant.

Table 3.30
Education and Extend of Exposure to the Periodicals

Keirap Khullen Haotak village

Educational Attainmen Exposure to the Periodicals Total
Nil One More than One
llliterate 8 0 0 8
Primary 37 0 0 37
Up to High School 20 2 0 22
Up to Higher Secondatr 5 2 5 12
Graduate 2 9 3 14
Post Graduate 5 2 0 7
Total 77 15 8 100

Chi-square value = 69.662 with p-value = 0.000
The test is highly significant.

It is found that higher the level of educationahetment, greater the habit
of reading periodicals. The analysis is shown atdble 3.29 and table 3.30 and
the result is highly significant.

Like the newspaper, among the literates, exposurat ivarious levels.

Higher the educational attainment, number of pécald reading is greater.
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Education and Exposure to the Radio
Table 3.31
Education and Extent of Exposure to the Radio

Pungdongbam village

Educational Attainment Exposure to the Radio Total
Yes No

llliterate 4 10 14

Primary 42 16 58

Up to High School 154 24 178

Up to Higher Secondary 46 4 50

Total 246 54 300

Chi-square value = 36.535 with p-value = 0.000
The test is significant.

Table 3.32
Education and Extent of Exposure to the Radio

Keirap Khullen Haotak village

Educational Attainment Exposure to the Radio Total
Yes No
lliterate 3 5 8
Primary 13 24 37
Up to High School 12 10 22
Up to Higher Secondar 3 9 12
Graduate 6 8 14
Post Graduate 3 4 7
Total 40 60 100

Chi-square value = 3.522 with p-value = 0.620
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The radio is also used more by the better educasstions of the
community. Table 3.31 (Pungdongbam village) gives details of the exposure
of the respondents to the radio.

The access to the radio is not barred to ther#élies since most of the
broadcast are in local language. The low economaits of the lower educated
might be one of the reasons for the low exposurthefgroup to this medium.
Another reason will be their attitude towards thedmm itself. The less educated
people perceive the radio as a medium for entertaim.

The chi-square test confirms the association.

Education and Exposure to the Television
Table 3.33
Education and Extent Exposure to the Television

Pungdongbam village

Educational Exposure to the Television Total
Attainment Yes No

llliterate 12 2 14
Primary 47 11 58
Up to High School 174 4 178
Up to Higher

SZcond:ry >0 0 >0
Total 283 17 300

Chi-square value = 28.032 with p-value = 0.000

The test is highly significant.
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Table 3.34
Education and Extent of Exposure to the Television

Keirap Khullen Haotak village

Educational Attainment Exposure to the Televisior Total
Yes No

llliterate 8 0 8
Primary 22 15 37
Up to High School 22 0 22
Up to Higher Secondary 12 0 12
Graduate 14 0 14
Post Graduate 7 0 7
Total 85 15 100

Chi-square value = 30.048 with p-value = 0.000

The test is highly significant.

Table 3.33 and 3.34 shows that the association degtweducational
attainment and exposure to the television. Evesvigbn also, the access to the
medium is also not barred to the illiterates antleloeducated group since most
of the telecast are also in the local language. fetelvision is also regard as a
medium of infotainment.

The better educated groups have higher exposutteetmmedium as they
are more comfortable with other language also argirhay interest to medium

itself. The association between the variables mdicoed by the chi-square test.



Education and Exposure to the Cinema

Table 3.35

Education and Extent of Exposure to the Cinema
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Pungdongbam village

Educational Attainment Exposure to Cinema Total
Yes No

llliterate 14 0 14

Primary 49 9 58

Up to High School 174 4 178

Up to Higher Secondar 50 0 50

Total 287 13 300

Chi-square value = 22.267 with p-value = 0.000

The test is highly significant.

Table 3.36

Education and Extent of Exposure to the Cinema

Keirap Khullen Haotak village

Educational Attainment Exposure to Cinema Total
Yes No
llliterate 5 3 8
Primary 24 13 37
Up to High School 22 0 22
Up to Higher Secondary 12 0 12
Graduate 14 0 14
Post Graduate 7 0 7
Total 84 16 100

Chi-square value = 23.308 with p-value = 0.000

The test is highly significant.

The exposure to the cinema is increasing with emxein educational

status. In table 3.35 and table 3.36 revealedtheciation between the variables.

The association between the variables is cleardowpto the chi-square test.
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Education and Exposure to the I nternet
Table 3.37

Education and Exposure to the Internet
Pungdongbam village

Educational Attainment Exposure to the Internet Total
Yes No

llliterate 0 14 14

Primary 4 54 58

Up to High School 36 142 178

Up to Higher Secondary 10 40 50

Total 50 250 300

Chi-square value = 8.809 with p-value = 0.032
The test is significant.

Table 3.38
Education and Exposure to the Internet

Keirap Khullen Haotak village

Educational Attainment Exposure to the Internet Total
Yes No
llliterate 0 8 8
Primary 0 37 37
Up to High School 3 19 22
Up to Higher Secondary 3 9 12
Graduate 3 11 14
Post Graduate 0 7 7
Total 9 91 100

Chi-square value = 12.112 with p-value = 0.033

The test is significant.
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Table 3.37 and 3.38 revealed that educated resptsdee exposed to the
internet. No illiterate respondents are exposethéinternet. Higher level of
educated respondents are greater exposed to dneant

The chi-square test confirms the association. Thiue, hypothesis is

accepted.

Education and Exposure to the Traditional Media

Table 3.39
Education and Exposure to the Traditional Media

Pungdongbam village

Educational Exposure to Traditional Media Total
Attainment Talks and| Festivalg Lila, Talks, All
Discussiorn Drama and Discussion
Festivals and
Festivals

llliterate 0 0 4 0 10 14
Primary 0 0 36 0 22 58
Up to High Schoo 6 4 44 8 116 | 178
Up to Higher

0 0 10 0 40 50
Secondary
Total 6 4 94 8 188 | 300

Chi-square value = 42.802 with p-value = 0.000

The test is highly significant.
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Table 3.40
Education and Extent of Exposure to the Traditidviatia

Keirap Khullen Haotak village

Educational Exposure to Traditional Media Total
Attainment Talks and Lila, Drama Talks,

Discussion | and Festivals Discussion and

Festivals

llliterate 6 2 0 8
Primary 19 18 0 37
Up to High School 12 10 0 22
Up to Higher 7 5 3 12
Secondary
Graduate 2 6 6 14
Post Graduate 5 2 0 7
Total 51 40 9 100

Chi-square value = 36.459 with p-value = 0.000
The test is highly significant.
It is seen in table 3.39 and 3.40 that educatiod exposure to the

traditional media is associated.

3.2.3 Occupation and Exposureto the Mass Media

In this section, analyses have been made to findtlma relationship
between occupation and exposure to the variousumedi

It was hypothesized that the level of exposurehefpeople to the mass

media is associated with their occupation.



144

Occupation and Exposure to the Print Media (Newspaper and Periodicals)

Table 3.41
Occupation and Exposure to the Newspaper

Pungdongbam village

Occupation Exposure to the Newspaper, Total
Yes No

White- collar employment 30 4 34

Agriculture 166 100 266

Total 196 104 300

Chi-square value = 8.88 with p-value = 0.003

The test is significant.
Table 3.42

Occupation and Exposure to the Newspaper

Keirap Khullen Haotak village

Occupation Exposure to the Newspape Total
Yes No

White- collar employmen 18 7 25

Agriculture 15 60 75

Total 33 67 100

Chi-square value = 22.931 with p-value = 0.003
The test is significant.

The above table 3.41 and table 3.42 show the oelship between
occupation of the respondents and their exposuteetmewspaper. Exposure to
the newspaper is highly influenced by the naturevarfk of the respondents. It is
seen that exposure of the white- collar employedkd newspaper is higher than
the agriculturists.

The chi-square test confirms the relations ansl significant.



Occupation and Exposure to the Periodicals

Occupation and Exposure to the Periodicals

Table 3.43
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Pungdongbam village

Occupation Exposure to the Periodicals Total
Nil One More than One

White- collar employmen 13 2 19 34

Agriculture 191 18 57 266

Total 204 20 76 300

Chi-square value = 19.157 with p-value = 0.000

The test is significant.

Occupation and Exposure to the Periodicals

Table 3.44

Keirap Khullen Haotak village

Occupation Exposure to the Periodicals Total
Nil One More than One
White-collar employment| 12 8 5 25
Agriculture 65 7 3 75
Total 77 15 8 100

Chi-square value = 16.063 with p-value = 0.000

The test is significant.

Table 3.43 and 3.44 shows the relationship betwsmmmupation of the

respondents and their exposure to the periodittals.seen that exposure of the

white-collar employees to the number of periodigalading is greater than the

agriculturists.

The chi-square test confirms the relationship &g tthe hypothesis is accepted.
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Occupation and Exposure to the Radio
Table 3.45

Occupation and Exposure to the Radio

Pungdongbam village

Occupation Exposure to the Radi Total
Yes No

White-collar employment 32 2 34

Agriculture 214 52 266

Total 246 54 300

Chi-square value = 3.815 with p-value = 0.051
The test is significant.

Table 3.46
Occupation and Exposure to the Radio

Keirap Khullen Haotak village

Occupation Exposure to the Radio| Total
Yes No

White-collar employment 16 9 25

Agriculture 24 51 75

Total 40 60 100

Chi-square value = 8.000 with p-value = 0.005
The test is significant.

Analysis on the exposure to the radio reveals let&.45 and table 3.46
gives a significant result. Exposure of the agtimsts to the medium is very
high and also white-collar employees also have bijosure. The agriculturists
can adjust their work according to the broadcasetof the radio. The ‘rural
programme’ which has been emphasized by the radig be attracting the
agriculturists highly and this shows that the dffemess of the medium to bring
about agricultural development is fairly high.

The chi-square confirms the relationship betweenvtriables.
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Occupation and Exposure to the Television
Table 3.47
Occupation and Exposure to the Television

Pungdongbam village

Occupation Exposure to the Television  Total
Yes No

White-collar employment 34 0 34

Agriculture 249 17 266

Total 283 17 300

Chi-square value = 2.303 with p-value = 0.129
The test is not significant.
Table 3.48

Occupation and Exposure to the Television

Keirap Khullen Haotak village

Occupation Exposure to the Television Total
Yes No
Government
25 0 25
Employee
Self Employee 60 15 75
Total 85 15 100

Chi-square value = 5.882 with p-value = 0.115
The test is not significant.

Table 3.47 and table 3.48 show that there is nocestson between the
occupation and exposure to the television. Thesghare value does not indicate
any relationship between the variables.

Hence, the hypothesis is rejected.
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Occupation and Exposure to the Cinema
Table 3.49

Occupation and Exposure to the Cinema
Pungdongbam village

Occupation Exposure to the Cinema Total
Yes No

White-collar employment 34 0 34

Agriculture 253 13 266

Total 287 13 300

Chi-square value = 1.737 with p-value = 0.188
The test is significant.

Table 3.50
Occupation and Exposure to the Cinema

Keirap Khullen Haotak village

Occupation Exposure to the Cinema Total
Yes No

White-collar employment 25 0 25

Agriculture 59 16 75

Total 84 16 100

Chi-square value = 6.349 with p-value = 0.012
The test is significant.
(Note : The value of more sample size is taken)
Table 3.49 (Pungdongbam village), show that therena association

between occupation and exposure to cinema. Thetlhggis is rejected
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Occupation and Exposure to the I nternet
Table 3.51

Occupation and Exposure to the Internet

Pungdongbam village

Occupation Exposure to the Internet Total
Yes No

White-collar employment 6 28 34

Agriculture 44 222 266

Total 50 250 300

Chi-square value = 0.027 with p-value = 0.871
The association is not significant.

Table 3.52
Occupation and Exposure to the Internet

Keirap Khullen Haotak village

Occupation Using Internet Total
Yes No

Government Employee 3 22 25

Self Employee 6 69 75

Total 9 91 100

Chi-square value = 0.366 with p-value = 0.545
The association is not significant.

Table 3.51 and table 3.52 show that, there is sSoction between the
occupation and exposure to the internet. Everygcayeof occupation can access
to the internet. The chi-square value confirmsrtiations. Thus, the hypothesis

is discarded.
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Occupation and Exposure to the Traditional Media
Table 3.53
Occupation and Exposure to the Traditional Media

Pungdongbam village

Occupation Exposure to Traditional Media Total

Talks and | Festivals Lila, Talks, All

Discussion Drama and Discussion

Festivals and
Festivals

White-collar 5 0 5 1 26 34
employment
Agriculture 4 4 89 7 162 | 266
Total 6 4 94 8 188 | 300

Chi-square value = 7.961 with p-value = 0.093

The test is not significant.
Table 3.54

Occupation and Exposure to the Traditional Media

Keirap Khullen Haotak village
Occupation Exposure to the Traditional Media Total
Talks and | Lila, Drama, Talks,
Discussion | Talks and | Discussion
Discussion | and Festivalg

Government Employe 9 10 6 25
Self Employee 42 30 3 75
Total 51 40 9 100

Chi-square value = 9.804 with p-value = 0.007

(Note : The value of more sample size is taken)

Table 3.53 (Pungdongbam village) shows that, therao association
between the occupation and exposure to the traditimedia. The chi-square

value confirms the relations. Thus, the hypothesisjected.



151

3.2.4 Income and Exposuretothe Mass Media
The extent of exposure of the rural people to tlagsrimedia is associated
with their income status.
Income and Exposure to the Print Media (Newspapers and Periodicals)
Table 3.55
Income and Exposure to Newspapers

Pungdongbam village

Income Groups Exposures to the Newspaper Total
(Annual) Yes No

Below 30000 78 62 140
30000 to 50000 68 20 88
50000 to 100000 30 14 44
Above 100000 20 8 28
Total 196 104 300

Chi-square value = 11.875 with p-value = 0.008

The test is significant.
Table 3.56

Income and Exposure to Newspapers

Keirap Khullen Haotak village

Income Groups Reading Newspapers Total
(Annual) Yes No

Below 30000 0 14 14
30000 to 50000 5 23 28
50000 to 100000 10 28 38
Above 100000 18 2 20
Total 33 67 100

Chi-square value = 39.957 with p-value = 0.000

The test is significant.
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Table 3.55 and table 3.56 contain the data reldbripe exposure of the

different income groups to the newspaper.

The chi-square test indicates the income is a fagtoch influences the

exposure of the respondents to the print mediune. Aigher income groups are

more exposed to the newspapers. The recurring dxpesto be incurred on this

item is the main result of the lower income groapddss expose to the printed

materials.

Thus, the hypothesis is accepted.

I ncome and Exposure to the Periodicals

Table 3.57

Income and Exposure to the Periodicals

Pungdongbam village

Income Groups Exposure to the Periodicals Total
(Annual) Nil One More than
One

Below 30000 110 8 22 140
30000 to 50000 54 4 30 88
50000 to 100000 24 4 16 44
Above 100000 16 4 8 28
Total 204 20 76 300

Chi-square value = 18.144 with p-value = 0.006

The test is significant.
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Income and Exposure to the Periodicals
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Keirap Khullen Haotak village

Income Groups Exposure to the periodicals Total
(Annual) Nil One More than
One

Below 30000 14 0 0 14
30000 to 50000 28 0 0 28
50000 to 100000 28 7 3 38
Above 100000 7 8 5 20
Total 77 15 8 100

Chi-square value = 33.037 with p-value = 0.000

The test is significant.

Table 3.57 and table 5.58 show that, there is fsgmt association

between income and exposure to the periodicals.chirgquare test proves the

relationship.

The higher income groups are more exposed to thedeals. The lower

income groups cannot afford the recurring expenektwof periodicals and this

block in their path to greater exposure to it.

Hence, the hypothesis is accepted.
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I ncome and Exposure to the Radio
Table 3.59

Income and Exposure to the Radio

Pungdongbam village

Income Groups Exposure to the Radio Total
(Annual) Yes No
Below 30000 114 26 140
30000 to 50000 70 18 88
50000 to 100000 38 6 44
Above 100000 24 4 28
Total 246 54 300

Chi-square value = 1.220 with p-value = 0.748
The test is not significant.
Table 3.60

Income and Exposure to the Radio

Keirap Khullen Haotak village

Income Groups Exposure to the Radio Total
(Annual) Yes No

Below 30000 8 6 14
30000 to 50000 13 15 28
50000 to 100000 8 30 38
Above 100000 11 9 20
Total 40 60 100

Chi-square value = 9.756 with p-value = 0.021

Table 3.59 ( Pungdongbam village) show that thereno association

between income and exposure to the radio.
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As compare to the other medium, radio have lowstient, absence of
literacy barrier and also entertaining ability. Arldese characteristics have

attractive to all income groups.

I ncome and Exposure to the Television
Table 3.61
Income and Exposure to the Television

Pungdongbam village

Income Groups Exposure to the Television Total
(Annual) Yes No

Below 30000 127 13 140
30000 to 50000 84 4 88
50000 to 100000 44 0 44
Above 100000 28 0 28
Total 283 17 300

Chi-square value = 7.962 with p-value = 0.047

The test is significant.
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Table 3.62
Income and Exposure to the Television

Keirap Khullen Haotak village

Income Groups Exposure to the Television Total
(Annual) Yes No

Below 30000 9 5 14
30000 to 50000 25 3 28
50000 to 100000 31 7 38
Above 100000 20 0 20
Total 85 15 100

Chi-square value = 8.993 with p-value = 0.029

The test is significant.

Watching television also is associated with theoine of people as
indicated in Table 3.61 and Table 3.62.

The chi-square test proves the existence of reiship between the two
variables. Even though it is revealed that the énighcome the greater exposure,
the lower income are also well exposed to the iglev. The low exposure of the
low income group to the television, it may be ueatd afford the television set
and the paid cable channels.

Thus, the hypothesis is accepted.
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I ncome and Exposure to the Cinema
Table 3.63
Income and Exposure to the Cinema

Pungdongbam village

Income Groups Exposure to the Cinema Total
(Annual) Yes No

Below 30000 129 11 140
30000 to 50000 86 2 88
50000 to 100000 44 44
Above 100000 28 28
Total 287 13 300

Chi-square value = 8.356 with p-value = 0.039

The test is significant.

Table 3.64

Income and Exposure to the Cinema

Keirap Khullen Haotak village

Income Groups Exposure to the Cinema Total
(Annual) Yes No

Below 30000 8 14
30000 to 50000 25 3 28
50000 to 100000 31 7 38
Above 100000 20 0 20
Total 84 16 100

Chi-square value = 12.071 with p-value = 0.007

The test is significant.
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Table 3.63 and Table 3.64 show the association detwncome and
exposure to the cinema. The chi-square test ineBdéie existence of association
between the variables. The higher income groupsnamee exposed to the
cinema.

The cinema is mostly considered as a cheap emegaagency and it
contains pleasant matter to people belonging tocaiégories. But the lower
income groups do not have any device to see a naivi®me and also cannot
afford the paid cable channels. The better off peeopthe rural area do not have
such financial problem and greater exposure tortedium. Thus, the hypothesis

is accepted.

I ncome and Exposure to the I nternet
Table 3.65
Income and Exposure to the Internet

Pungdongbam village

Income Groups Exposure to Internet Total
(Annual) Yes No

Below 30000 16 124 140
30000 to 50000 18 70 88
50000 to 100000 8 36 44
Above 100000 8 20 28
Total 50 250 300

Chi-square value = 6.605 with p-value = 0.006

The test is significant.
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Income and Exposure to the Internet
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Keirap Khullen Haotak village

Income Groups Exposure to Internet Total
(Annual) Yes No

Below 30000 0 14 14
30000 to 50000 0 28 28
50000 to 100000 9 29 38
Above 100000 0 20 20
Total 9 91 100

Chi-square value = 16.136 with p-value = 0.001

The test is significant.

It is revealed in Table 3.65 and Table 3.66, theriret is also a medium

which is more exposed to the higher income grouqe dhi-square test confirms

the relationship.

Internet is regard as expensive medium and the rlom@ome group

cannot afford to access to it. But higher incomeugrof the rural area do not

have such problems.

Hence, the hypothesis is accepted.



Income and Exposure to the Traditional Media

Table 3.67

Income and Exposure to the Traditional Media
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Pungdongbam village

Income Groups Exposure to Traditional Media Total
(Annual) Talks and | Festivals| Lila, Drama Talks, All

Discussion and Festivals Discussion

and
Festivals

Below 30000 4 0 60 2 74 | 140
30000 to 50000 0 4 18 2 64 | 88
50000 to 100000 0 0 8 2 34 | 44
Above 100000 2 0 8 2 16 | 28
Total 6 4 94 8 188 | 300

Chi-square value = 36.995 with p-value = 0.000

The test is significant.

Table 3.68

Income and Exposure to the Traditional Media

Keirap Khullen Haotak village

Income Groups Exposure to Traditional Media Total

(Annual) Talks and Lila, Drama, | Talks, Discussion
Discussion Talks and and Festivals

Discussion

Below Rs.30000 11 3 0 14

Rs.30000 to

Rs.50000 20 8 0 28

Rs.50000 to

Rs.100000 13 19 6 38

Above Rs.100000 7 10 3 20

Total 51 40 9 100

Chi-square value = 17.580 with p-value = 0.007

The test is significant.

Table 3.67 and Table 3.68 show the associationd®setvwthe income and

exposure to the traditional media.

The chi-square test indicates the existence ofcessmn between the variables.
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3.2.5 Monthly Savings and Exposureto the Media

Income which is an index of economic stability @ople is influencing
their media habit and also monthly savings is atsanportant factor.
The extent of exposure of the rural people to tlassmimedia is associated

with their monthly savings.

Monthly Savings and Exposureto the Print media

Table: 3.69
Monthly Savings and exposure to the Print

Pungdongbam village

Monthly saving Exposure to Print Media Total
(iInRs.) Yes No

Nil 4 16 20
500 to 1000 78 48 126
1000 to 5000 68 36 104
5000 to 10000 22 4 26
Above 10000 24 0 24

Total 196 104 300

Chi-square value = 5.804 with p-value = 0.000

The test is highly significant.
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Table: 3.70

Monthly Savings and exposure to the Print Media

Keirap Khullen Haotak village

Monthly saving Exposure to Print Media Total
(in Rs.) Yes No
500 to 1000 5 30 35
1000 to 5000 15 29 44
5000 to 10000 11 8 19
Above 10000 2 0 2
Total 33 67 100

Chi-square value = 14.954 with p-value = 0.002

The test is highly significant.

Table 3.69 and table 3.70 show the relations betweaenthly savings and
exposure to the print media. The chi-square valugiens the test is highly
significant. Those respondents who don’t have kegpionthly savings and low
savings were lower exposure to the print mediat ssexpensive medium. And

those having higher monthly savings were greatposure to it.



Monthly Savings and Exposure to the Radio

Table: 3.71

Monthly Savings and Exposure to the Radio
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Pungdongbam village

Monthly saving Exposure to Radio Total
(inRs.) Yes No

Nil 18 2 20
500 to 1000 100 26 126
1000 to 5000 78 26 104
5000 to 10000 26 0 26
Above 10000 24 0 24

Total 246 54 300

Chi-square value = 15.888 with p-value = 0.003

The test is significant.

Table: 3.72

Monthly Savings and Exposure to the Radio

Keirap Khullen Haotak village

Monthly saving Exposure to Radio Total
(in Rs.) Yes No

500 to 1000 21 14 35
1000 to 5000 11 33 44
5000 to 10000 8 11 19
Above 10000 0 2 2

Total 40 60 100

Chi-square value = 11.327 with p-value = 0.010

The test is significant.

Table 3.71 (Pungdongbam village) and table 3.72r@gekhullen Haotak

village) revealed the association between the nipstvings and exposure to the

radio. Respondents who have more monthly savings feeater exposure to the

medium. The chi- square value confirms the test.

Thus, the hypothesis is accepted.



Monthly Savings and Exposureto the Television
Table: 3.73

Monthly Savings and Exposure to the Television
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Pungdongbam village

Monthly saving Exposure to Television Total
(in Rs.) Yes No

Nil 18 2 20
500 to 1000 113 13 126
1000 to 5000 102 2 104
5000 to 10000 26 0 26
Above 10000 24 0 24
Total 283 17 300

Chi-square value = 11.531 with p-value = 0.021

The test is significant.

Table: 3.74

Monthly Savings and Exposure to the Television

Keirap Khullen Haotak village

Monthly saving Exposure to Television Total
(in Rs.) Yes No

500 to 1000 30 5 35
1000 to 5000 36 8 44
5000 to 10000 17 2 19
Above 10000 2 0 2

Total 85 15 100

Chi-square value = 1.015 with p-value = 0.798
The test is not significant.

(Note : The value of more sample size is taken)

It is seen that in table 3.73 (Pungdongbam villagiggre is association
between monthly savings and exposure to the tébevidRespondents having
more monthly saving were higher exposure to thevisilon. Thus, the hypothesis

is accepted.



Monthly Savings and Exposure to the Cinema

Table: 3.75

Monthly Savings and Exposure to the Cinema
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Pungdongbam village

Monthly saving Exposure to Cinema Total
(iInRs.)) Yes No

Nil 18 2 20
500 to 1000 115 11 126
1000 to 5000 104 0 104
5000 to 10000 26 0 26
Above 10000 24 0 24
Total 287 13 300

Chi-square value = 14.401 with p-value = 0.006

The test is significant.

Table: 3.76

Monthly Savings and Exposure to the Cinema

Keirap Khullen Haotak village

Monthly saving Exposure to Cinema Total
(in Rs.) Yes No

500 to 1000 29 6 35
1000 to 5000 36 8 44
5000 to 10000 17 2 19
Above 10000 2 0 2

Total 84 16 100

Chi-square value = 0.994 with p-value = 0.803

(Note : The value of more sample size is taken)

Exposure to the cinema also highly associated thighmonthly savings

of the people as indicated in table 3.75 (Pungdamghillage). The chi-square

test confirms the relation. Respondents having muwathly savings are highly

exposed to the medium. But it is seen that thewopsion of the medium by the

lower savings also exposed to the cinema. Thud)thethesis is accepted.



Monthly Savings and Exposureto the I nternet

Table: 3.77

Monthly Savings and Exposure to the Internet
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Pungdongbam village

Monthly saving Exposure to Internet Total
(inRs.) Yes No

Nil 0 20 20
500 to 1000 20 106 126
1000 to 5000 20 84 104
5000 to 10000 4 22 26
Above 10000 6 18 24
Total 50 250 300

Chi-square value = 5.780 with p-value = 0.216

The test is not significant.

Table: 3.78

Monthly Savings and Exposure to the Internet

Keirap Khullen Haotak village

Monthly saving Exposure to Internet Total
(in Rs.) Yes No

500 to 1000 0 35 35
1000 to 5000 9 35 44
5000 to 10000 0 19 19
Above 10000 0 2 2

Total 9 91 100

Chi-square value = 12.587 with p-value = 0.006

The test is significant.

(Note : The value of more sample size is taken)

Table 3.77(Pungdongbam village) contains dataingjab the exposure

to the internet and monthly savings. There is rso@sgtion between the exposure

to the internet and monthly savings. Accordingn@it needs and requirements

each groups of monthly savings have exposed tmtémet.



Monthly Savings and Exposureto the Traditional Media

Table: 3.79

Monthly Savings and Exposure to the Traditional Med
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Pungdongbam village

Monthly Exposure to Traditional Media Total
saving Talks and| Festivals| Lila, Dramal Talks, All
(inRs.) Discussiol and Discussion
Festivals | and Festivals
Nil 2 12 0 6 20
500 to 1000 2 56 2 66 | 126
1000 to
5000 0 22 0 80 | 104
5000 to
10000 0 2 2 20 26
Above
10000 2 2 4 16 24
Total 6 94 8 188 | 300

Chi-square value = 82.401 with p-value = 0.000

The test is significant.

Table: 3.80

Monthly Savings and Exposure to the Traditional Med

Keirap Khullen Haotak village

Monthly saving Exposure to Traditional Media Total

(inRs.) Talks and| Lila, Drama, | Talks, Discussion
Discussion, Talks and and Festivals
Discussion

500 to 1000 30 5 0 35
1000 to 5000 17 21 6 44
5000 to 1000( 4 12 3 19

Above 10000 0 2 0

Total 51 40 9 100

Chi-square value = 30.094 with p-value = 0.000

The test is significant.
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The association between monthly savings of theoredgnts and exposure
to the traditional is revealed in the table 3.7@n&longbam village) and table
3.80(Keirap Khullen Haotak village). The chi-sqaiaalue confirms the test is
highly significant.

Respondents who have more monthly savings werdegregposure to

the lila, drama and festivals. Thus, the hypothisseéccepted.
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Analysis

1.

From the above analysis, in Pungdongbam Villag& p&r cent respondents
are white-collar employees and 88.7 per cent alguigsts. This indicates the
occupation of the village is mainly on agricultaed their source of income
depends on it.

Occupation and income depends on each other andvidrage rate of the
income of the respondents is low as their annuainre is below Rs 30000-
50000.

4.7 per cent illiterate, 19.3 per cent primary eadad, 59.3 per cent high
school educated and 16.7 higher secondary edupedépdndents recorded in
the sample of the survey. No graduate and posugtadespondents found in
the sample of survey in Pungdongbam village.

In Keirap Kulen Haotak Village, 25 out of 100 resdents are White- collar
employee and 75 are agriculturists.

8.0 per cent illiterate, 37. 0 per cent primary @dad, 22.0 per cent high
school educated, 12.0 per cent higher secondargaéstly 14.0 per cent
graduate and 7.0 post graduate respondents recaordiw sample of the
survey at Keirap Khullen Haotak Village.

In Pungdongbam Village, 84.0 per cent of resporslarng residing in kacha
house and 16.0 per cent in pucca house.

18.7 per cent respondents are using only pondametrevell and tube-well as

their source of drinking water. 46.0 per cent aseng only tape water and
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35.3 per cent are using tape water and pond, streathand tube well as
their source of drinking water.

. In Keirap Khullen Haotak Village, there is no siagespondent residing in
the pucca house and their source of drinking wiatéom pond, stream, well
and tube-well. There is no arrangement of tape watie village.

. 48.7 per cent respondents households uses LPG h@dper cent uses
chullah for preparing food in Pungdongbam Villageit in Keirap Khullen
Haotak Village, only 3.0 per cent of respondentsdahiolds uses LPG for
preparing food. 97.0 per cent respondent’s houdshakes chullah, this
might be due to transport system.

. In Pungdongbam Village, 62.7 per cent respondemissdéholds having
sanitary toilet and 37.3 per cent respondents hHmldg having non-sanitary
toilet system. This indicates the respondents wereof sanitary system.

Cent percent of respondents households havingasgnibilet system in
Keirap Khullen Haotak Village. It signifies the ares highly aware of
sanitary system.

. In Pungdongbam Village, 38.7 per cent respondehtsiseholds have
preferred only government hospitals and centréspér cent have preferred
only private clinic and 55.3 per cent having bottwvernment and private
centres for medical treatment.

In Keirap Khullen Haotak Village, 18 per cent resgent’s households have
preferred government hospitals and centres, 6.0cpet preferred private
clinic and 76 per cent preferred both government private hospitals for

medical treatment.
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10.Every medium (mass media) has its own speciaFiesn the study, it found
that the illiterates are not exposed to the newsysapnd periodicals. Even if
exposed, it is through the literates. The cinenguires its viewers to be
collected together at one place at fixed times. fHt#o does not have many
of these drawbacks.

11.Television is enjoyed by all section, but it isdesxposure to the low income
groups. Internet is primarily a medium of infotaiamt and it is more exposed
to the literates and higher income groups. Trad#ionedia is one of the best
medium for information in rural areas where illags are mostly resides.
The age of the people is assumed to be associdtethe extent of exposure.
There is no difference in the extent of exposuréghoradio and cinema on
account of difference in age. But regarding prirddima (Newspapers and
Periodicals), television, internet the youngstees slightly more exposed to
it. For traditional media older sections are motpased to it.

12.Exposure to the media is found to increase withreiase in educational
attainment. It is found that exposure to the pdnteaterials is highly
associated with educational attainment of peoplkso Alliterates are not
exposed to the internet. Even in radio which is Inatred to the illiterates
section, the educated are more exposed to it.
As regard to the television, cinema and also tiauii media the educated are
more exposed to it.
Analysis based on all the above table of educaliatiainment and media

exposure it is confirmed the better educated appged to each of the mass
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media to a greater extent. The low educated seofitime rural people is least
exposed to print media.

13.Occupation and exposure to the media are alscecefaictors. Exposure to
the press and periodicals is highly influencedhmy nature of the work of the
respondents. Exposure of the White-collar employeethe newspaper and
periodicals is higher than the agriculturists.

For radio the agriculturists have expose to the iomedvery highly. The
agriculturists can adjust their work according be toroadcast time of the
radio. Also the white-collar employees also hawghtexposure.

The white-collar employees groups have more expgosurtelevision; this
might be due to their timing of the work. Usualthe agriculturists group
does not have fixed time of work.

There is no relation in the extent of exposureh® accupation and cinema,
traditional media and access to internet. Everypational group can access
to the internet at any time and also participatotraditional media.

14. Another finding is the income and exposure to tlessmmedia. Since income
is found to influence many of the human behaviolnsrease in mass media
exposure of the respondents is very consistent thiglr increase in income
status.

The chi-square test indicates that income is aofaetich influences the
exposure of the respondents to the print mediune. Aigher income groups
are more exposed to the medium. The recurring elpea on the printed

materials should be the result for lower incomeugrto less exposure.
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Radio is the cheapest medium, the analysis alsealed that all income
groups have greater exposure to it.
Regarding television, cinema, internet, the higheome group have greater
exposure to it. Though cinema is primarily consédieas a cheap entertaining
agency and attracts people belonging to all categiomfhe low exposure of
the lower income groups may be explained they daafford other devices
to see a movie. Also it may be explained that #eynot afford the television
set and paid cable channels.
Internet is expensive medium. Sometimes lower iregmup cannot afford
to access this medium. But the better off peopleiral area do not have such
financial problems.
Traditional media is meant for every section, e study revealed that the
higher income groups are more exposed to the medium

15.Monthly savings is also another factor which influaes the exposure to the
mass media. Newspaper, periodicals, radio, temvjdraditional media and
cinema have greater exposed to the higher montilyngs group. But,
internet is exposed to all category of monthly sgsigroup.
Thus, the study revealed that the socio-econonaittistis highly positively
associated with exposure to the mass media. Anqmhsexe to the mass media

is associated to socio-economic development ofutted people.



