1. EXHIBITS ON SOCIAL SERVICE ADVERTISEMENTS

THE CHILD Stop Smoking Commercials (Tobocco control cell): SmokeFreeDelhi.org
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Exhibit 1a- Stop smoking commercial
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C/o The Eye Bank Association of India,
P.O.Box No.1403
Hyderabad 500 028™

» >l o) 0:52/0:55 @ &> 2t
S ) Sl

Exhibit 1c- Blood donation advertisement



EDUCATION FOR ALL

Exhibit 1d- Sarva Shiksha Abhiyan advertisement

We Are ! ThiaCloso to Ending Polio.
T .,

Amitabh Bachchan

Exhibit 1e- Advertisement of pulse polio

Exhibit 1f- Respecting National anthem



Exhibit 1 g: Advertisement on proper sanitation

Exhibit 1h: Child pushes a tree to vacate the traffic stricken road which claims “tum chalo toh Hindustan
chale.”
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Exhibit 1i: Fuel conservation ad featuring child



www.youtube.com

Award winning Indian ad for a cause- Hostel/Holi

arden me. how many colours are there 7
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Award winning Indian ad for a cause- Hostel/Holi

67 people
including the creators of this film)
have agreed to donate their eves
after seeing this film.
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Exhibit 1 j: Award winning ad on eye donation featuring a blind child



2. EXHIBITS ON COMMERCIALS THAT PROMOTE SOCIAL IDEAS

NIHAR MAGIC - TVC - Vidya Balan
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NIHAR MAGIC - TVC - Vidya Balan

USE MOBILE. |
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Exhibit 2b- Idea Cellular’s ad on conservation of trees



P&G Shiksha Ad

Stepping Forward to Help

their Education Needs
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Exhibit 2d: surf Quick wash advertisement promoting conservation of water.



Help a child

reach the age of
Diarrhea and Pneumonia
kill over 2 million children

yearly. Protect yours
Lifebuoy.
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Exhibit 2e: Lifebuoy Advertisement

Haath, Munh aur Bum, Bimari Hogi Kum

Almost half of India’s children under 5Syears, fall ill frequently”
This frequent illness has serious repercussions on their development.

By adopting 3 Swachh Aadats of washing our hands with soap,
drinking purified water and using clean toilets, this can be prevented.

Hindustan Unilever Limited’'s Swachh Aadat, Swachh Bharat initiative
aims to teach millions of children these 3 Swachh Aadats.

If you have ideas which can make a difference to the future of our

children share with us at:
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Exhibit 2f: HUL Ad promoting healty habitsin children



3. PORTRAYL OF CHILDEN IN ADVERTISEMENTS

Exhibit 3a: Helping child in Surf ad Exhibit 3b: Surf ad claims stains are good for a cause

Exhibit 3c: Toothpaste ads portray children Exhibit 3d: Children are shown consuming junk food
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Exhibit 3e: use of cartoon in children’s products Exhibit 3f: Use of comic characters



Visit www . flipkart.com

BEST PRICES ON k=== > <4

Exhibit 3 h: Children featured in ads that are not meant for them

Exhibit 3 i: Advertisement showing the growth of a Complan child
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Exhibit 3j: Portrayal of children in the ad of magicbricks.com



EXHIBIT 4a- TRUTHFULNESS OF ADVERTISED PRODUCTS

SCANNER ON ADS BY HOUSEHOLD BRANDS
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Published on The Telegraph on 28™ November, 2012




EXHIBIT 5: USE OF SIMPLE STORYLINE AND ANIMATION IN SOCIAL SERVICE ADS FOR
CHILDREN (Be clean, be healthy, clean India Beautiful India)
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Be Clean Be Healthy. Clean India, Beautiful India - Amala Bharatam Campaign
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Be Clean Be Healthy. Clean India, Beautiful India - Amala Bharatam Campaign
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In the beginning the advertisement shows India’s map as polluted and unhealthy. Then it shows a hospital in an
unhygienic ambience with a few patients standing outside. A man is seen splitting on the walls making the
surrounding unhealthier which in return gets more patients standing outside the hospital in a queue. Germs are
seen spreading from the garbage and then young children are featured as the saviours to the environment.
They clean the dirt; teach to use the dustbin and plant saplings in pot. The efforts of the small children shows
colours as the hospital now look clean, green and hygienic. The advertisement ends with an image of the clean,
lively and green nation.



EXHIBIT 6: INFLATION IN CONSUMER PRICE INDEX

Chart - CPI inflation India 2011 (yearly basis)
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The average inflation of India in 2011: 8.87 %

Chart - CPI inflation India 1993 (yearly basis)
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The average inflation of India in 1993: 6.31 %



