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Preface

P sychographics is the study of personality, values, opinions and lifestyles
and responsive to measurement scale, positioned itself much valuable in
the field of marketing. The study of psychographics attempts to seek knowledge
about ‘what’, ‘why’ and ‘how’ of consumer purchasing behaviour. Psychographics
aims to classify people according to their attitudes, aspirations, and other
psychological criteria, especially in market research. Thus to make the process of
segmentation for scientific and specific in nature the data need to collected with
large sample for a particular area to understand the preferred products and

services of that area.

As the study of psychographics mainly focuses upon the consumer purchasing
behaviour, hence, along with many others marketing researchers my mind also
often raises many questions as- What we are and what we are going to be in the
future; Does a young people think differently? Does personality differs and
impact upon consumption pattern as person grows up? Therefore, with the help
of various literature reviews and study of various questionnaire patterns, I too

tried to search for factors contributing to changing purchasing behaviour.

Hence, the present thesis illustrates the youth psychographics of young students
and employed youths. Such division will enable the readers to have a focus and
grasp to understand what actually the users want to purchase and the factors
that might make them buy the product or services. The research work also
provides a bench mark for elaboration of psychographics of the non-metro city

to measure the subjective information of the respondents.

For the practical purview of the research proposal the city called Silchar (a non-
metro city of Assam) is selected and the respondents are divided into two parts-
Junior College Students (JCS) and Initially Employed Youths (IEY) to form the
bases of the study. Thus, I right away conducted the research on the topic “A
Comparative Study on Psychographics of Junior College Students and Initially
Employed Youths in Silchar, Assam”

(Nilotpal Saha)
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